





270

Mike McBride, Editor-In-Chief

ob Hammerstrom

— Mike McBride

Yearbook staff

No one could say they didn't have an opportunity to buy a 1985 La Crosse
Yearbook. With numerous sales campaigns ranging from freshmen orien-
tation to The People’s Choice ballots, the yearbook staff brought the
yearbook to the students of UW -La Crosse. These sales drives resulted in
yearbook sales of more than 1800 books — more than double the 1983
total of 875 yearbooks. But more goes into the making of a successful
yearbook than sales.

This year The 1985 La Crosse was put together by a few hard-working
students (Staff list on page 272). Like any team effort, The La Crosse
Yearbook required cooperation from all staff members. The staff met
each week to discuss deadlines, major sales drives and senior portrait
recruiting, but most of the pages of the yearbook were designed late at
night after all of the other responsibilities of being a student were
completed. It is the ability and the desire to go the extra yard — to put in
the extra time — that allowed The 1985 La Crosse Yearbook staff to
produce this quality publication.

The 1985 yearbook staff was unique from all other staffs in a few ways.
First, it was the first staff in a number of years that received no academic
credit for working on the yearbook. In the past, students could receive
one credit in mass communications for working on the yearbook staff
one semester. However, the yearbook is no longer connected with the
mass communications department. Thus, the staff consisted of students
who were recruited during the school year and who were paid a small
stipend for their time and efforts.

- & This year’s staff had many members who were freshmen. Many of these

| freshmen had the opportunity to put some of their high school yearbook
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makes successful transition; sales double

experience to work while others had the opportunity to try out their wings
at writing or designing yearbook pages for the first time. For some, it gave
them a practical lock into mass communications — their field of study.
For most, it was a fun opportunity to come together to meet a challenge.

The biggest challenge that was met is in your hands right now. Producing
a 272-page yearbook is a challenge that cannot be met alone. The
yearbook staff met the challenge of being able to work together. This
cooperation allowed each member to be successful. As a resule, you are
able to have a complete record of the highlights of the 1985 academic year
at UW-L.

What is even more important about The 1985 La Crosse Yearbook staff is
that they built a strong foundation for an orgization which was said to
have outlived its usefulness. Only two short years ago, sales statistics and
cost analyses showed that the yearbook was on its way out. Ignoring the
statistics, the vearbook staff sought to show students that the yearbook is
an important record of their college experience.

In 1985, the yearbook included more seniors than ever before. An exten-
sive phone campaign by the yearbook staff resuited in more than 800
seniors photographed — 200 more than the previous year.

Carrying out numerous and varied sales campaigns, the yearbook staff
brought The La Crosse Yearbook to more than 1800 students at UW-L —
600 more than the previous year.

While the first few months of the year were difficult for the rookie staff,
the year provided a great opportunity for the staff members to learn about

the university and college life. For the staff members who will return next
year, they have a better understanding of the work that needs to be done
and will bring a broad insight of the university to the 1986 staff.

So as pessimists predicted the demise of The La Crosse Yearbook, the
yearbook staff turned the statistics around in a time of transition. And as
the yearbook prepares to relocate to its new home in the basement of
Carrwright Center, statistics point to a successful future for the publica-
tion. But these statistics are not what will determine the actual success of
the publication, for it would no longer exist if that were the case. Instead,
it is the determination of the staff to produce a quality publication in the
best interest of students at UW-L. This determination to succeed jumps
out from the pages and is visible in the end result: the yearbook. It is this
book and how it serves the students of UW-L that is bought with your
money. As long as the book is produced with you in mind, the book will
continue to succeed.

So as I leave The La Crosse Yearbook after four years of service — two
years as Editor-In-Chief, I look to the future of the publication. I am
proud of the progress that was made during the last two years, but this is
only the foundation of what can be accomplished. My success as Editor-
In-Chief of The 1984 and 1985 La Crosse Yearbooks will be best
measured by the 1986 yearbook staff and how they build on the founda-
tion that has already been laid. The key to the continued success of the
yearbook is to keep looking forward and never rest on what has been
done in the past. If something is good, make it better. The La Crosse
Yearbook must continue to look ahead and be the best they've ever been!
— Mike McBride

— Bob Hammerstrom
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1985 Yearbook Staff

Editor-in-Chief Mike McBride
Business Manager Sarah Moe

- Phoro Ediror Bob Hammerstrom
Copy Edirtor Deb Eckhart

Section Editors

Special Events Mari Vertheyden

Student Life Kris Van Hoof & Andrea Friedrick
Sports Ann Kasdorf

Organizations Sarah Moe & Eva Malecki
Greeks Mary Piekenbrock

Seniors Betsy Boutet

General Staff

Anne Alder
Kristin Brouwer
Julie Davidovich
Jenny Davis
Beth Hartung
Laurie Hernke
Dan Loomis
Dawn Matuszak
Jean Raymond

Phorographers

Greg Behrendt
Paul Crouse
Dan Novak
Joel Schnell
Alfonso Tobar
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